JOINING FORCES TO FEED THE WORLD WITH
HEALTHY QUALITY FRESH PRODUCTS
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The global campaign “Love Your Local Market” (LYLM)
is an annual event celebrating fresh food street markets,
supported and coordinated by the World Union of
Wholesale Markets (WUWM).

The campaign began nationally in the United Kindom in |
2011. Due to the enormous success obtained in Britain,
Love Your Local Market was promoted to other
countries. A first global event was launched in 2014 with
a core group of retail markets in various cities of Europe.

Year after year, the campaign attracted an increasing | l
number of participating markets all over the world. By
2019, the international campaign had grown to over
4,000 markets participating from more than 15 countries
all over the world.

"Twenty years ago we noticed in France and also with our
English colleagues of the The National Association of British
Market Authorities (NABMA) that there was no real collective
approach to gather all the retail and wholesale markets under
the same banner, and to be able to promote our activities, to
show to the local, regional or national administrations and

institutions, that the world of markets represents a core tool for
urban food policies and to promote healthier diets, a real
economic force, a living energy and an important part of the
community life".

Jean Paul Auguste, WUWM Retail Sector Director




Love your local market
campaign is aimed to
empower and give visibility
to fresh food street
markets, key actors to
promote healthy food
systems at all their stages,
from production to
consumption.




Fresh food markets are often regulated by
local autorithies, they are one of the best
food urban policies that cities can develop to
foster healthy diets, accessibility and
availability to a large variety of fresh
produce, making fresh and healthy diets the
easiest one to choose for citizens.
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The ambition of the
campaign is to attract and
engage as many people as

possible to shop in fresh
food markets and reinforce
their work to ensure and
promote healthy and
accessible diets.
Eugenia Carrara, WUWM SG



LYLM CAMPAIGN

To promote the
unique relationship
between markets
with people as the
"heart of the city";

To support the retailf
fresh food market
presence towards

decision-makers at all

levels of government
everywhere, especially
the European
Commission and
associated funding

To give visibility to the
role that wholesale
and retail markets play
nationally, regionally
and globally in
providing access to
healthy fresh produce;

To strengthen the
wholesale and retail
market position in the
local government
agenda - both
nationally and
regionally in Europe.




Stephane Layani
WUWM Chairman
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What is the LYLM campaign

about?

The basic idea behind LYLM is
to provide fun and interactive
events in the fresh food
markets during the month of
the campaign. It can be a
concerts, a show-cooking
class, kid's activities...

Any event that could bring
citizens to the markets!

LYLM is a unique
opportunity to
highlight the work of
markets and
promoting healthy,
fresh and more
seasonal diets by
involving many cities
all around the world.






HOW TO JOIN
THE CAMPAIGN?

All retail and wholesale markets (even non-WUWM
member markets) can participate in LYLM without a fee.
Joining is totally free, the only requirements are to:




If you are interested in
registering to the campaign or if

you want more information, don't ~

hesitate to contact us at - =
info@wuwm.org



mailto:info@wuwm.org

AND DON'T FORGET TO FOLLOW WUWM IN
ALL OUR SOCIAL MEDIA ACCOUNTS TO
KEEP IN TOUCH WITH THE LATEST UPDATES

n World Union of Wholesale
Markets Join Us
m World Union of Wholesale
Markets

g @WUWMarkets

e @WorldUnionofWholesaleMarkets
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